


What environment do you live in?

* We live in the technological era.

 IT specialists are dictating how we lead our
lives by providing us with new and

invigorating technology.

 IT have changed the way business,

education, medicine, sport and services

PROTESTING AGAINST NEW TECHNOLOGY — THE EARLY DATS

operate and we have no choice other than to

adapt.

e Do you want to be a follower in the world of

IT or would you like to lead the way. O eler’s School



Why Choose ICT

“...there is a new generation of entrepreneur on the
rise these days, remarkably talented, remarkably
young and using the Internet to boost their Net
Worth while also benefiting countless others.”

..... “21-year-old Mark

: Zuckerberg turned his little
... By the ripe old age of 19, Web experiment into a very
he (Mike Ross) had co- big business. It's called
written a new Web browser Thefacebook.com, and it's like
called Firefox. It's so good, no college directory you've
5o million people installed RS T
it in its first six months.
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St Helen’s A Level Results

Classes are generally small —-the maximum we have had
in a class is 5.

ICT has only been on offer for the last 5 years in St
Helen’s.

Over the last three years:
78% A
22% B

We only had two A2 students last year, both got an A and
one got a place at Oxford.

There have been no results below B in the A level.
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Outline of the Course (AS)

The AS is divided into two parts:

Unit 1 Practical Problem Solving in the Digital World

In this module the students gain practical experience of using a
wide range of hardware, software and communication technologies
in a structured way, so that they can apply transferable skills,
knowledge and understanding gainedp @om this practical work to
the solution of problems.

50% of the total AS marks
25% of the total A-level marks (1%2 hour examination)

Unit 2 Living in the Digital World

Today’s students are living in a world where the use of ICT
surrounds them and where they, and others, frequently take this use
for granted. This unit is designed to give students the wider picture
of the use of ICT, to enable the understanding of basic terms and
concepts involved in the study of the subject.

50% of the total AS marks
25% of the total A-level marks (1%2 hour examination)
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Outline of the Course (A2)

The A2 is also divided into two parts:

Unit 3 The Use of ICT in the Digital World

This module looks at the fast changing subject of ICT, including
developments in technology and ICT system capabilities, and how
this might affect the world that makes use of ICT. The content is
designed to address issues associated with the management of ICT
and its use within organisations.

60% of the total A2 marks
30% of the total A level marks (2 hour examination)

Unit 4 Coursework: Practical Issues Involved in the Use of
ICT in the Digital World

This module provides candidates with the opportunity to complete
a project involving the production of an [CT-related system over an
extended period of time and in so doing candidates will enhance
their transferable practical skills.

40% of the total A2 marks
20% of the total A level marks (Coursework)
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Why Invest in Technology and People?

“We are investing in this work because we know that “power
users” around the world offer humanity an entirely new
source of talent and imagination for the future. But our goal
is not simply to nurture these unusual and masterful young
power users to create a new elite....but to understand better
what is at the heart of their thinking and to be far more
intentional in bringing this knowledge together to give all
children the opportunity to take advantage of what
technology can offer....and, most importantly, to create
welcoming environments that encourage young people to be
creators and inventors of new technologies that connect us
and improve our world.”

Vivian Guilfoy, Senior Vice-President of EDC
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Students develop numerous new skills
including:

work co-operatively and manage projects
develop personal learning and thinking skills

provide quality ICT-based solutions to a range of
problems

develop an awareness of developments in
technology.

assemble data and assess its quality
investigate facts and use deduction
putting over your point of view fluently
working as a team to achieve results.
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Where will ICT take you?

Right now people are using technology to reverse climate change, to animate our
latest movies, to find cures for debilitating diseases, and to help business run.

From film to finance, from farming to pharmaceuticals, technology skills are in
demand. Employers are just waiting for new graduates with these key skills.

There are as many courses as job descriptions, so anyone can find their niche. Be
creative, get technical, engineer solutions, or help people. Design websites,

develop games or tinker with new tech-toys. There is a job for everyone.

These are the skills of the future, locally and internationally. So starting with a
technology course really can take your career anywhere.
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http://www.aqa.org.uk/qual/gce/ict_new_video.php

Career Opportunities

IT/ICT manager
Business analyst

Software
developer/programmer

ICT trainer
ICT sales & marketing
Web developer

Web or multimedia
designer

Web administrator

Computer service
technician

Computer engineer
Software engineer

Multimedia specialist

Game developer
Database administrator
Graphic designer
Network administrator
Systems administrator
Network analyst
Systems analyst

Telecommunications
engineer

Network engineer
Systems engineer
Analyst programmer
Online manager

Electronics engineer

Chief information officer

Security specialist
Game developer
Multimedia specialist

Software
developer/programmer

Electronic engineer
CIO

ICT sales & marketing
Network engineer
Analyst programmer
Project Manager

Film Animator

Web Advertising
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Taken from the BBC site
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Online advertising 'overtakes TV’

Online advertising spending in
the UK has overtaken television
expenditure for the first time, a
report has said.

Online spending grew 4.6% to
£1.752bn in the first half of 2009,
while TV spending shrank 16.1%
to £1.639bn.

Overall advertising fell 16%
compared with the same period in
2008, said the study by the Internet Advertising Bureau and
PricewaterhouseCoopers.

» Industry picks: 5 great online ads

E-mail campaigns, classified adverts, display ads and search
marketing are all classed as online advertising.

The body representing UK commercial television broadcasters said
that the comparison was unfair.

'"Huge milestone’


http://news.bbc.co.uk/1/hi/business/8280557.stm
http://news.bbc.co.uk/1/hi/business/8280557.stm
http://news.bbc.co.uk/1/hi/business/8280557.stm

